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The Long Island 2 Day Breast Cancer Walk 
A s s i s t i n g  L o n g  I s l a n d e r s  A f f e c t e d  b y  B r e a s t  C a n c e r  

About the Long Island 2 Day Breast Cancer Walk 

 

The LI2Day Walk was founded in 2004 responding to the critical need for funding of  

community-based organizations that provide assistance to Long Islanders with breast  

cancer.  Funds raised from the 35-mile, two day walk go to local grassroots breast  

cancer organizations, research and the LI2Day Scholarship Fund.  The LI2Day Walk  

is a volunteer-based community event like no other with a constituency of over 1,000  

active and enthusiastic participants.  LI2DAY is committed to Long Islanders who are 

fighting breast cancer.  LI2DAY has raised nearly $4 MILLION to assist Long Islanders 

with medical expenses, transportation, prosthetics and wigs, physical therapy, child care,  

research and education. 

2011 Beneficiary Organizations 

 

 Adelphi NY Statewide Breast Cancer Hotline & Support Program (Garden 
City)  

 Babylon Breast Cancer Coalition  

 Brentwood Bay Shore Breast Cancer Coalition  

 Brookhaven Memorial Hospital Medical Center Women's Health & Resource 
Center  

 Cancer Services Program of Eastern Suffolk  

 Cold Spring Harbor Laboratory (Cold Spring Harbor)  

 Cure Mommy's Breast Cancer (Plainedge)  

 Ellen Hermanson Breast Center at Southampton Hospital  

 Friends For Life Foundation  

 ISLIP Breast Cancer Coalition  

 Lucia's Angels  

 Manhasset Women's Coalition Against Breast Cancer (Manhasset)  

 North Shore Neighbors Breast Cancer Coalition  

 Sisters of Greater Long Island (Amityville)  

 South Nassau Communities Hospital (Oceanside)  

 The Witness Project  

 West Islip Breast Cancer Coalition for Long Island Inc.  
 
Special Grants were given to:  
 

 Pink S.H.O.E.S. (Amityville)  

 Cancer Services Program of Western Suffolk  

 Lymphatic Research Foundation (Great Neck)  
 

LI2DAY Scholarship Fund 
 

The LI2DAY Scholarship is supported by the annual 

LI2Day Walk and is designed to provide a one-time 

award of $2,500 to Long Island high school seniors 

whose families have been affected by breast cancer. 

LI2DAY has awarded $105,000 in scholarships .   
 

The Maria A. Sciara Scholarship is available to local 

high school seniors aspiring to become teachers and 

who reside with a parent or guardian who is a cancer 

survivor.  This scholarship is administered by LI2DAY. 
 

 

2012 LI2DAY Scholarship Applications: 
 

Scholarship applications are now being accepted.  

Forms can be downloaded from www.li2daywalk.org 

or obtained from the student’s High School Guidance 

Department.  All LI2DAY Scholarship candidates must 

complete the application and submit it with supporting 

documentation by April 1, 2012 to: 
 

The LI2Day Walk to Fight Breast Cancer 

Attention: Scholarship Program 

P.O. Box 506, Nesconset, NY  11767  

http://www.li2daywalk.org


Nearly $4 MILLION in Eight Years! 
T h e  L o n g  I s l a n d  2  D a y  B r e a s t  C a n c e r  W a l k  

A s s i s t i n g  L o n g  I s l a n d e r s  A f f e c t e d  b y  B r e a s t  C a n c e r  

What’s Raised Here Stays Here 

For more information please vis i t  www.l i2daywalk.org or cal l  631-863-2DAY 

LI2Day Breast Cancer Walk • P.O. Box 506 • Nesconset, NY  11767  

Four Million Ways We Help Long Islanders 
 
Since our inception in 2004, LI2DAY has donated nearly $4 million dollars for community-based programs that pro-
vide assistance to Long Islanders affected by breast cancer. Breast cancer does not discriminate. LI2DAY funds pro-
grams that encompass multi-cultural, socioeconomic and age-specific populations such as those of young breast 
cancer survivors. The programs we have funded over the last 8 years have grown to include counseling services spe-
cifically designed for children and teens affected by their parent/guardian's breast cancer, as well as Hospice pro-
grams that provide comfort and dignity to the patient and their family at the end-stage-of-life.  
 
Together through our diverse beneficiary organizations we are helping women, men and their families have a fight-
ing chance against breast cancer.  
 

 Lend A Helping Hand and Similar Programs assisted more than 1,500 families from Manhasset to Mon-
tauk Point, providing transportation to/from treatment, meals, housekeeping, childcare, medical ex-
penses, financial assistance and much more.  

 Education and Awareness helped more than 18,000 residents through educational brochures, health 
fairs and wellness programs.  

 Women's Centers apply funds to purchase digital equipment, provide mammograms and procedures 
not covered by insurance or for the uninsured - assisting over 30,000 women with early detection and 
services at Brookhaven Memorial Hospital Medical Center Women's Health & Resource Center, South 
Nassau Communities Hospital, Cancer Services Program of Eastern Suffolk at Peconic Bay Medical Cen-
ter and Ellen Hermanson Breast Center at Southampton Hospital.  

 Breast Cancer Counseling/Support for over 45,600 survivors and their families is provided, as well as, 
counseling programs specific to children and teens whose parent has been affected by breast cancer.  

 Self Esteem Aids including wigs, prosthesis, bras and more are essential to healing and often are not 
covered by health insurance, but funds from the LI2Day Walk go towards the purchase of these items.  

 Acute Financial Aid Programs assisted more than 500 families with one-time grants to help with loss of 
income, mounting expenses, medication and child care.  

 Research Grant provides critical start-up funding and continued support for new CSHL faculty member 
Dr. Mikala Egeblad, whose breast cancer research studies will ultimately provide important information 
that will suggest ways to block the recruitment of myeloid cells to tumors, thus preventing breast cancer 
metastasis.  

 Scholarships are awarded yearly to high school seniors who are the children of families affected by 
breast cancer. 42 Long Island students have received $105,000 in LI2DAY Scholarship Awards  

 SOS Program provide funding or services for those who have lost a loved one to breast cancer including 
financial assistance to offset the cost of funeral expenses, childcare, housecleaning and food services.  

 Newly Diagnosed Breast Cancer Patient Outreach Programs distribute more than 4,325 gift bags con-
taining vital information resources, seatbelt softeners, books, CD, movie passes, etc.  
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Year By Year Growth Comparison 
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Grant Total 
 

Walkers 
 

Beneficiaries 

Grant Total 
 

Walkers 
 

Beneficiaries 

Grant Total 
 

Walkers 
 

Beneficiaries 

Grant Total 
 

Walkers 
 

Beneficiaries 

Grant Total 
 

Walkers 
 

Beneficiaries 

Grant Total 
 

Walkers 
 

Beneficiaries 

$305,000 

$370,000 

$398,000 

$407,000 

$395,000 

$526,000 

220 

240 

260 

300 

415 

320 

6 Full - 6 Partial - 2 Research 

13 Full - 1 Partial 

LI2DAY Scholarship Program 

14 Full - 1 Partial 

LI2DAY Scholarship Program 

15 Full - 2 Special Grants 

LI2DAY Scholarship Program 

14 Full - 2 Partial - 5 Special Grants 

LI2DAY Scholarship Program 

14 Full - 4 Partial 

LI2DAY Scholarship Program 

Grant Total 
 

Walkers 
 

Beneficiaries 

385 

$515,000 

15 Full - 3 Partial - 1 Special Grant 

LI2DAY Scholarship Program 

Grant Total 
 

Walkers 
 

Beneficiaries 
400 

$527,000 

14Full - 3 Partial - 3 Special Grants 

LI2DAY Scholarship Program 



Ginny Salerno            Founder & Executive Director 

T h e  Lon g  Is lan d  2  Day  B reast  Can cer  Walk  
A s s i s t i n g  L o n g  I s l a n d e r s  A f f e c t e d  b y  B r e a s t  C a n c e r  

In 2002, Ginny returned from a national breast cancer walk 

and was inspired to bring a multi-day walk to Long Island 

where 100 percent of the funds raised by walkers would 

stay on Long Island to be distributed by grassroots breast 

cancer service and support organizations. With sheer deter-

mination, family, friends and the support from local politi-

cians and  businesses, the Inaugural LI2Day Breast Cancer 

Walk took place in Suffolk County in June of 2004 and 

raised 308,000.  Now into its seventh year, local grassroots 

organizations from South Nassau and Manhasset to Mon-

tauk Point are benefiting from her efforts.   

 

Since LI2DAY’s inception, nearly $4 MILLION has been raised for programs and  

services that directly assist the people who need it most.  Proceeds from the annual 

LI2Day Walk support Long Island-based community and support organizations that provide 

services addressing the immediate needs of families struggling to cope with breast cancer, 

such as medical care and expenses, child care, cooking, transportation, home expenses 

and more.  Since the inception of the LI2Day Scholarship Fund in 2005, $105,000 has been 

awarded to graduating seniors residing in Nassau and Suffolk Counties who have a parent 

or guardian who has had breast cancer. Ginny remains the driving force and the visionary 

for LI2DAY.  Under her guidance, the organization has become much more than a single 

event Walk.  LI2DAY is visible through-out the year raising awareness through fundraising 

initiatives and educational platforms including breast health events.   

 

On a Personal Note:   

A native Long Islander, Ginny received her Bachelor of Arts degree in Psychology from 

Adelphi University and her Master of Science in Education from Queens College.  Ginny 

and her husband Michael of 38 years are proud parents of three adult sons and grand-

parents to two grandsons and a granddaughter.  She is currently an adjunct professor of 

physical education at Saint Joseph’s College in Patchogue.  Ginny is an avid runner com-

pleting 16 marathons, 50 half-marathons and another 50 triathlons, including a Tin Man  

(half Iron Man) and completed several 75-mile bike rides and one “century.”  In addition to 

her teaching, family commitments and her rigorous exercise regimen, Ginny enjoys paint-

ing, sewing and gardening. 

 

E-mail Ginny directly at info@li2daywalk.org  

 

Honors and Awards: 

June 19, 2007 
Long Island Press, Fortune 52  

Women’s Achievement Award 

September 18, 2007 
Cancer Services Program 

Partner of Distinction Award 

October 14, 2007 

Newsday’s Winner 

NY Islanders/TD Bank  

Hometown Hero Award 

December 2008 

Times of Smithtown 2008 Woman  

of the Year in Health 

Long Island Business News  
Top 50 Most Influential  
Women Award 

May 14, 2009 

Zonta Woman of the Year 

November 18, 2009 

Articles on Ginny: 

Long Island Press Fortune 52 
June 14 - 20, 2007  

Vol. 5 Issue 24 

Wellness Magazine 
October/November 2007 

Walk This Way 

WH A T ’ S  R A I S ED  H ER E  ST A Y S  H E R E!  

F or  m ore  i n f or ma t ion  p le a se  v i s i t  w w w . l i2 d a y wa l k .o rg  or  ca l l  6 3 1 -8 6 3 -2 DA Y  

LI2Day Breast Cancer Walk • P.O. Box 506 • Nesconset, NY  11767  



2010 - 2011 LI2Day Breast Cancer Walk Sponsors 
T o g e t h e r  W e  C a n  M a k e  A  D i f f e r e n c e  f o r  L o n g  I s l a n d e r s  



Actual Cash Grant Disbursement Comparison 
2004-2007 
Suffolk / Nassau Organizations 
 

Overview: 
The Long Island 2 Day Walk To Fight Breast Cancer (LI2DAY) makes annual 
grants to local “grass root” beneficiary organizations that provide real assis-
tance to Long Islander’s affected by breast cancer. This report was prepared 
to show a comparison between LI2DAY and the Susan G. Komen Greater 
NYC Affiliate (Komen) and other national organizations. The purpose of this 
analysis is to highlight the breath and depth of LI2DAY’s commitment to 
helping Long Islanders.  
 
Komen figures and grant disbursements are based on their annual federal group tax filings form 990.  In Komen’s own 2005 Com-
munity Needs Assessment Report prepared by the Greater New York City Susan G. Komen Affiliate they indentify Suffolk and 
Nassau Counties as having breast cancer incidents higher than the national average and target specific areas for support.  
 
LI2DAY prides itself on its success in delivering tangible resources to local organizations that need support to directly assist Long 
Island communities. The continued growth of the LI2DAY organization is a testament to this fact.  
 
This report is by no means intended to diminish the contributions to Long Island by the Susan G. Komen Great NYC Affiliate or 
any other National Organization. Its only intention is to provide a comparison between LI2DAY and National Organizations. 
 
While we would have liked to include the Avon Foundation for Breast Health and the American Cancer Society’s local chapters in 
this analysis their financial disclosures regarding grant disbursement on regional levels in not readily available. LI2DAY has sub-
mitted written requests to these organizations to provide this detail and will update this report when this information becomes 
available. 

PART I 
TOTAL CASH AMOUNTS OF GRANTS TO Suffolk/Nassau SUPPORT ORGANIZATIONS, RESEARCH & SCHOLARSHIPS: 
The chart below represents yearly grant amounts to Long Island (Suffolk/Nassau) beneficiary organizations.  

*Figures are based on a cumulative total of regional grants for the year as provided by Susan G. Komen Group Federal 990 Tax Filing.  Susan B. Komen uses 
an accrual accounting method, therefore actual amount from period may differ than actual cash disbursed. 

** Individual Long Island Grant Disbursements are not readily accessible through public sources. 
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PART II 
TOTAL Suffolk/Nassau GRANT RECEIPIENTS BY YEAR: 
The chart below shows the total number of grant recipient organizations on Long Island (Suffolk/Nassau) for LI2DAY and 
Susan G. Komen Greater NYC Affiliate. 

Amount 2004   2005   2006   2007 
  LI2DAY  Komen LI2DAY  Komen LI2DAY  Komen LI2DAY  Komen 
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2004  2005  2006  2007  

LI2DAY Komen LI2DAY Komen LI2DAY Komen LI2DAY Komen 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

American Cancer 
Society - Nassau 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Adelphi NY Statewide 
Breast Cancer Hotline & 
Support Program 

Babylon Breast Cancer 
Coalition 

Cancer Care 
Nassau 

Babylon Breast Cancer 
Coalition 

Cancer Services  
Program of Suffolk* 

Babylon Breast Cancer 
Coalition 

Cancer Services  
Program of Suffolk* 

Babylon Breast Cancer 
Coalition 

Cancer Services  
Program of Suffolk* 

Huntington Breast 
Cancer Action Coalition 

Long Island Jewish 
Medical Center 

Brentwood/Bayshore 
Breast Cancer Coalition 

West Islip Breast Cancer 
Coalition 

Brentwood/Bayshore 
Breast Cancer Coalition 

SUNY Stony Brook 
Research Foundation 

Brentwood/Bayshore 
Breast Cancer Coalition 

South Fork Breast 
Health Coalition 

North Shore Neighbors 
Breast Cancer Coalition 

The Maurer Foundation Brookhaven Memorial 
Hospital Medical Center 
Women’s Center 

 Brookhaven Memorial 
Hospital Medical Center 
Women’s Center 

Fighting Chance 
(Support & Counseling) 

Brookhaven Memorial 
Hospital Medical Center 
Women’s Center 

Fighting Chance 
(Support & Counseling) 

Sisters Network of 
Suffolk County 

South Fork Breast 
Health Coalition 

Cold Spring Harbor 
Laboratory 

 Cold Spring Harbor 
Laboratory 

Planned Parenthood - 
Nassau 

Cold Spring Harbor 
Laboratory 

 

The Maurer Foundation SUNY Stony Brook 
Research Foundation 

Cure Mommy’s Breast 
Cancer 

 Cure Mommy’s Breast 
Cancer 

American Cancer 
Society - Nassau 

Cure Mommy’s Breast 
Cancer 

 

NASSAU MEDICAL 
CENTER BREAST SUITE 

 Huntington Breast 
Cancer Action Coalition 

 Huntington Breast 
Cancer Action Coalition 

 Huntington Breast 
Cancer Action Coalition 

 

Cold Spring Harbor 
Laboratory 

 Islip Breast Cancer 
Coalition 

 Manhasset Women’s 
Coalition Against Breast 
Cancer 

 Islip Breast Cancer 
Coalition 

 

North Shore LIJ     
Foundation 

 North Shore Neighbors 
Breast Cancer Coalition 

 The Maurer Foundation  Manhasset Women’s 
Coalition Against Breast 
Cancer 

 

Brentwood/Bayshore 
Breast Cancer Coalition 

 Sisters Network of 
Suffolk County 

 North Shore Neighbors 
Breast Cancer Coalition 

 North Shore Neighbors 
Breast Cancer Coalition 

 

Long Beach Breast 
Cancer Coalition 

 The Maurer Foundation  Islip Breast Cancer 
Coalition 

 WALK for Women’s 
Breast Cancer Fund 

 

West Islip Breast Cancer 
Coalition 

 WALK for Women’s 
Breast Cancer Fund 

 WALK for Women’s 
Breast Cancer Fund 

 West Islip Breast Cancer 
Coalition 

 

Islip Breast Cancer 
Coalition 

 West Islip Breast Cancer 
Coalition 

 West Islip Breast Cancer 
Coalition 

 CANCER SERVICES 
PROGRAM OF SUFFOLK* 

 

South Fork Breast 
Health Coalition 

 NASSAU MEDICAL 
CENTER  BREAST SUITE 

 WOMEN'S HEALTH 
PARTNERSHIP 

 The Maurer Foundation  

WALK for Women’s 
Breast Cancer Fund 

 Manhasset Women’s 
Coalition Against Breast 
Cancer 

 LI2DAY Scholarship Fund  LI2DAY Scholarship Fund  

  LI2DAY Scholarship Fund      

*Cancer Services Program of Suffolk is formerly the Women’s Health Partnership of Suffolk, and administered at Peconic Bay Medical Center and  Good Samaritan Hospital (Since 2008) 

PART III 
GRANT RECIEPIENT ORGANIZATIONS 
The table below is a listing of the organizations that LI2DAY and Komen NYC have supported  over the past four years. Does 
not include LI2DAY Special Grants or certain partial beneficiary organizations. 



Potential Sponsor Exposure Opportunities 
 
 

Website 
 
Logo placement on the LI2DAY website offers a unique opportunity to reach potential 
clients.  
 
Website Statistics (Past 12 Month Period): 
Unique Visitors:    37,619* 
Page Views:   72,030 
Average Length of Visit:  1:39 minutes** 
 
*Unique visitors are visits from unique IP addresses. Please note this number does not include repeat visitors from same IP address. 
**Industry average visit length is 30 seconds. 

 
The LI2DAY website continues to have traffic year round because of its high ranking in popular search engines such as 
Google and Yahoo. LI2DAY members are also continually driven to the site from links in our quarterly newsletter and to 
check our calendar for events and training schedules. 
 

Electronic Marketing 
 
Using the industry leading email platform, Constant Contact, the LI2DAY sends out a quarterly electronic newsletter to 
all present and past participants including walkers, crew members, survivors, volunteers, sponsors, beneficiary organiza-
tions, media contacts and general interest subscribers. Number of newsletters sent continually increases due to new 
sign-ups generated from our website and new registrations. Additionally, LI2DAY uses electronic marketing methods 
throughout the year to inform our base about upcoming activities, events, registration announcements, scholarship 
recipients and more. 
 
Comparative Metrics (Last 12 Months): 
Sent  Opens  % 
35,150  13708  39 
 
Compare the high “read” rate with that of an average direct mail response (usually 1-2%) 
 

Print Advertisements 
 
Throughout the year the LI2DAY places advertisements in local and regional publications, as well as, posters throughout 
Suffolk and Nassau in local businesses, Libraries, civic centers, LIRR train stations*, etc. Top level sponsor logos are in-
cluded in most of these advertisements. Publications include, Networking Magazine, LI Press, LI Pulse, Wellness, Distinc-
tion, Long Island Business News. 
 
*LIRR Train Station Posters are a paid cooperative advertisement with the sponsor. LI2DAY receives discounted rates from the MTA 
media contractor to place these posters as long of they contain LI2DAY content. LI2DAY also negotiates discounted printing rates from 
local printers.  

 

Event Weekend Exposure 
 
Based on the support level sponsors are offered many opportunities to display their logos. The event draws a captive 
audience of over 1,000 people from participants to volunteers and family members. 
 
Opportunities Include: 
Banners, Mile Markers, T-Shirts, Hats, Printed Collateral and more. 
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Event Promotion 
Below is a summary of the event promotion exposure program. 
Our sponsors will be included in these opportunities based on their 
chosen level of participation. Please refer to the Sponsor Opportuni-
ties Brochure for complete details. 
 
Promoting the event 
 

 PSAs – Radio (WALK Radio, Long Island Radio Group) 
 WALK Radio Island Assignment pre-recorded segment on 

this event 
 Print Ads to run in our Media Partner Publications (TBD) 
 E-mail blast to LI2DAY Participant database (4 times) 
 Promote within LI2DAY Beneficiary Organizations 
 Post signage and flyers in the Westfield Massapequa and 

South Shore Malls 
 Window display at Westfield Massapequa from (TBD) 
 LI2Day Website Promotion (with reciprocal link to your site) 
 LI2Day E-newsletter 
 LI MacArthur Airport (February to June 2011 TBD) 
 Easel Signage and Banners at  Islip MacArthur Airport  
 Post signage at Suffolk Federal Credit Union Locations 
 Utilize current sponsors to post signage (TBD) 

 
Public Relations (pre-and-post event) 
 
Design of ads, flyers and/or materials needed to promote this event. 
 
LI2DAY will continue to seek outlets to promote this event in an effort 
to make it a huge success. 

Board of Directors 
 

Ginny Salerno  
Founder & Executive Director  

Stephanie Sciara 
Vice President  

Mike Polansky 
Secretary & General Counsel  

Noreen M. Wohlgemuth 
Treasurer 
 

Directors  

William Doyle 

Christopher Frey 

Gail Jensen 

Karen Kutilek 

Jeffrey Picarello 

Michael Salerno 

Pam Stockley 
 

Administration 
 

Eric Redin 
Director of Strategic Planning  

Susan Shulman 
Communications Manager  

Asia Lee 

Jim Rugen 
Official Photographers  
 

 

Planning Committee 
 

Lisa Antonelli 

Susan Cook 

Elizabeth Etheredge 

Loretta Grenga 

Keely Harris 

Mary Anne McCarrick 

Darlene Olszewski 

Anna Rosamilia 

Kathleen Velez 
 

 

Advisory Board 
 

Cameron Alden 
Former Suffolk County Legislator  

Monique Attar 
Networking Magazine  

Nancy Buzzetta 
VP, Competition Automotive Group  

Angie Carpenter 
Suffolk County Treasurer  

Richard DeSousa 
Senior VP, Signature Bank  

Dr. Edward Fryman 
Seaford Foot Care Center  

James Gallagher 
Vice President - Suffolk Fed. Credit Union  

Stephan Grillo 
CFO, Blackman Plumbing & Heating  

Steve Matonti 
Official LI2DAY Emcee  

John McGahan 
Former Director, External Medical Communi-

cations , Pfizer, Inc. 

Kristie Moore 
President, Moore Bright Ideas  

LI2DAY PR & Marketing Director  

Dave Preisler 
Owner/Manager  

Carrabbaõs Italian Grill  Smithtown 

John Venditto 
Supervisor, Town of Oyster Bay  

Kathleen Walsh 
Deputy Supervisor  

Councilwoman, Town of Brookhaven  
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